
Android, Tablets Dominate Q1 Mobile Market 
 
What a difference two years makes. Tablet usage increased 282% between Q1 2011 and Q1 
2013, with the number of consumers in the 31 GlobalWebIndex markets using mobile to get 
online growing by 60%. 
 
Some key findings from GlobalWebIndex Stream Device Report—Q1 2013: 

• Android had the highest Q1 2013 mobile penetration, with 543.8 million users aged 
16-64 throughout GWI markets. The OS does not yet dominate the tablet market, but 
is projected to account for 80% of smartphone users and nearly 70% of tablet users by 
2016. 

• Despite iOS’ lead in key markets—including its 53% share of the US smartphone 
market—Apple owns just 16% of the global smartphone market. This leads us to 
theorize that iOS could become a secondary platform for app developers.  

• The tablet market is distinct from the smartphone market. Smartphone owners tend to 
be younger and slightly more male, but not fixated on income. In contrast, tablet users 
tend to be more middle-aged and male, but also wealthier than average.  

• Gaming remains the most popular app category, with Google Maps and Facebook 
among the most used types of apps globally.  

• Neither BlackBerry nor Windows 8 has achieved major platform dominance; despite 
its prominent product launch, Windows 8 accounted for just 9.8 million tablet users in 
Q1 2013.  

 
The Android OS is now the world’s most popular. Across surveyed users aged 16-64 in 
GWI’s 31 markets—87% of the global Internet population—543.8 million are registered 
Android users. This stands in stark contrast to the 144 million registered iOS users in the same 
demographic. 
As of Q1 2013, a third platform has failed to dominate. Despite the Symbian legacy holding 
73 million users across our 31 markets, that share is expected to fall significantly as these 
devices are replaced by newer phones. 
But with 56 million BlackBerry and 48 million Windows Phone users, respectively, in Q1 
2013—and 76 million smartphone users who don’t know what OS runs on their phone—we 
found lack of excitement surrounding BlackBerry and Windows running parallel to a low 
level of sophistication regarding smartphone usage. 
 
Tablets 
Android dominance and lack of a third party smartphone platform are also apparent in the 
tablet market. With 156 million tablet users on Android in Q1 2013, the OS has surpassed the 
iPad’s 122 million users. 
Both platforms account for over 75% of total tablet users, leaving no real room for a third 
primary platform. This is bad news for Windows 8; despite a heavily publicized launch, it 
accounted for just 9.6 million tablet users in Q1 2013. 
Who is the global tablet user? Compared to the average global Internet user, our research 
found that tablet users are 57% more likely to follow current fashions, 55% more likely to say 
that their favorite brand plays a crucial role in their online experience, and 43% more likely to 
frequently tell friends and family about new product and services. 
These findings support the fact that 31% of tablet users visited Amazon in the past month; in 
contrast, 20% of smartphone users visited the e-commerce giant, reiterating our stand that the 
tablet market is a platform driven by consumption. 
  



Apps 
Across smartphones and tablets, location and social apps are most prominent. 54% of all 
smartphone and tablet users used Google Maps in the past month as of Q1 2013, with 
Facebook coming in second at 38%. 
Just as competition for a third party OS remains fierce, a battle remains for the third most 
popular mobile app. With 31%, 29% and 28%, YouTube, WeChat, and Google+, 
respectively, remain strong. But Twitter and Instragram were used by only 20% and 10%, 
respectively, of the Q1 2013 mobile market. 
And just as Windows 8 saw disappointing results following much fanfare, Vine fared 
similarly. The video-sharing app received much publicity, but a mere 1% of use amongst the 
global mobile market. 
 
Implications 
Although the most popular online activities—specifically gaming—remain popular across 
devices, tablet users now drive online content consumption. Tablet and Android penetration in 
the global mobile market in Q1 2013 underlie the importance of a multi device strategy, as 
well as the importance of supporting Android.  
 
 
Source: http://www.globalwebindex.net/android-tablets-dominate-q1-mobile-market/ 
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1. Introduction to the GlobalWebIndex 

 
2. Global Trends in Connected Device Usage 

 
• Internet Access via Devices Globally 
• Mobile OS Penetration Globally and by Market 
• Tablet OS Penetration Globally and by Market 
• Mobile and Tablet Internet Usage by Basic Demographics 

 
3. App Usage Trends Globally 

 

• Types of Mobile Apps Downloaded and Used 
• Usage of Specific Mobile Apps 
• Visitation to Specific Website and Apps via Mobile 
• Visitation to Specific Website and Apps via Tablet 

 
4. Online Activities by Device 

 

• Online Activities on PC/laptop, mobile, and tablet 
 

5. Conclusions 

 

C O N T E N T S  



K E Y  F I N D I N G S  

• Connected devices are penetrating every aspect of our lives.  In the last two years, the number of consumers in 
the 31 GlobalWebIndex markets using a mobile to get online has grown by 60%. Those accessing through 
tablets has grown by over 282% to reach 302 MM people (aged 16 to 64)! 
 

• Google’s Android OS has grown to become the dominant smartphone OS globally with its penetration among 

smartphone users expected to reach 80% by 2016.  iOS, the iPhone OS, still maintains a strong position in some 
key markets including the US, Canada, and Australia with about a third of smartphone users using iOS. 
 

• Smartphones are becoming ubiquitous among internet users globally.  Income is not a key factor in whether 
someone is a smartphone owner, but they do tend to be younger and slightly more male. This makes it critical 
that we focus on how the behaviour varies across the different target audiences we’re after in order to connect 

with them. 
 

• The tablet market is distinct from the smartphone market in that Android does not yet completely dominate in 
terms of device usage, and tablet users also tend to be more middle-aged, wealthier, and more male than 
average. They are also far more fashionable and more likely to engage with brands online. 
 

• Web consumption also varies significantly depending on device.  While the most popular activities are equally 
popular across devices, it is tablet users who are most likely to consume online content and be more active 
online in general via their devices. 
 

• As far as apps are concerned, gaming is by far the most popular category of apps.  Location and social apps are 
also among the most used types of apps in the world with Google Maps and Facebook leading the way. 
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THE DATA - EXPLAINED 

All of the data in this report is sourced from 
GlobalWebIndex and provided exclusively to subscribers or 
purchasers of this report. The report itself was written by 
Stream, the team of digital experts within GlobalWebIndex. 
 
9 waves of data have been delivered since July 2009 to 
over 180K internet users in 31 markets. The latest set of 
data was fielded in Q1 2013 and released in April 2013, 
making the data in this report the largest and most detailed 
independent research ever conducted. Over the next 12 
months, we’ll be doing another 160,000 interviews 
 
Some insights in here are completely unique. They will 
challenge your perceptions.  
 
You can use this data in your day to day work, simply 
source as the “GlobalWebIndex Stream Device Report – 

Q1 2013”  

 
All data in this report, unless otherwise stated, represents 
the percentage of the internet population aged 16-64. 
 
 

 

K N O W  Y O U R  A U D I E N C E  



Source: GlobalWebIndex; Question: Which of the following devices have you used to access the internet in the past month? Base: % and millions of global internet users age 16 to 64 

THE TABLET USER BASE GLOBALLY HAS GROWN 282% SINCE Q1 2011  
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Devices used to access the internet globally – millions of 
internet users online via each device from Q1 2011 to Q1 2013 

Smartphone usage increased 60% 

between Q1 2011 and Q1 2013. 



Source: GlobalWebIndex; Question: Which of the following operating systems runs on your mobile? Base: % of global internet users age 16 to 64 using the mobile to get online (smartphone users) 

ON CURRENT TRENDS, ANDROID WILL ACCOUNT FOR 80% OF SMARTPHONE USERS BY 2016 
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On this page, we’re looking at the penetration 

of each smartphone OS from Q2 2011 
through to projection (logarithmic) out to Q1 
2016. 
 
Again, Android stands out as the big 

winner in the global smartphone race.  In 
Q2 2011, Google’s OS was only just beating 

out the competing ecosystems of BlackBerry 
and Nokia, each of which had between 20% 
and 25% of the smartphone user base across 
the 31 GWI countries. 
 
By Q1 2013, Android grew to dominate the 

smartphone market, account for 60% of all 

smartphone users.  Furthermore, projections 
indicate that it will continue to grow to reach 
around 80% of smartphone users by Q1 

2016. 
 
Apple’s iOS, in contrast, has grown little in 
terms of penetration among smartphone 
owners, and as of Q1 2013, accounted for 

just 16% of smartphone users globally. 
 
All other smartphone OS on the market 
currently have less than 10% market share, 
and by Q1 2016 will be struggling to 

survive based on current trends. 



Source: GlobalWebIndex; Question: Which of the following apps have you used in the past month? Base: % of internet users by market age 16 to 64 using their mobile to get online (smartphone users) 

LOCATION AND SOCIAL STILL DOMINATE APP USAGE ON SMARTPHONES AND TABLETS 

Specific smartphone and/or tablet apps USED in the past month – % 
of smartphone AND/OR tablet users using each app in Q1 2013 
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Looking at the penetration of specific apps at 
a global level among both smartphone and 
tablet users, we can see immediately that it is 
the location and social apps that dominate the 
list. 
 
Google Maps tops the charts with 54% of 
all smartphone and tablet users having used 
the app in the past month as of Q1 2013. 
 
Facebook comes in second at 38%, while 

YouTube, WeChat, and Google+ battle for 

third place with 31%, 29% and 28% 

respectively. 
 
The two surprises are Twitter and Instagram 

which are used by only 20% and 10% of the 
smartphone and tablet user base respectively.  
Vine, a relative newcomer but much hyped 

video sharing app, saw just 1% of 

smartphone and tablet users using the app 

globally. 
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